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New to the Laurence King website

BUNDLES!
Save money with these handy bundles – an ideal opportunity to expand your knowledge  

and hone your creative skills. Only available on LaurenceKing.com

Style Essentials Bundle
Includes:
The Style Thesaurus  

by Hannah Kane

Supermodels Discovered  
by Caroline Leaper

Styled: Inside the World of 
Fashion Styling 
by Jennifer Michalski-Bray

Fabric for Fashion Bundle
Includes the two best-selling 
handbooks by Clive Hallett & 
Amanda Johnston: 
Fabric for Fashion:  
The Complete Guide

Fabric for Fashion:  
The Swatch Book

Pattern Magic Bundle
Tomoko Nakamichi’s iconic series: 
Pattern Magic

Pattern Magic 2

Pattern Magic 3

Pattern Magic Stretch Fabrics

£95.00   
Bundle price:  

£65.00

£124.99   
Bundle price:  

£87.00

£80.00   
Bundle price:  

£56.00

SAVE OVER 30%
scan the QR code to browse our bundles 

Please note: Unless otherwise indicated, all front list titles are 
available for world rights all languages
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Conscious Design in 
Printed Textiles

Joanna Pierce and Rebecca Hoyes

•  �Explores boundaries between hand and 
digital design, as well as craft and industry

•  �Authored by leading practitioners and 
researchers from Central Saint Martins

•  �Case studies from designers around the world

The role of a designer is changing, with 
technological, environmental and social 
factors impacting the ways in which we 
need to create for the future. As the global 
textile printing market continues to grow, 
the techniques used for printing textiles are 
being reassessed and reinvented in more 
conscious ways. 

Highlighting both larger scale industry 
innovations and smaller scale artisanal 
practices across the world, this new title 
from two leading figures in textile design  
will equip students, professionals and 
designer-makers with an overview of a wide 
range of low-impact approaches.

Fashion & TextilesFashion & Textiles

JOANNA PIERCE is the course leader for  
Textile Design at Central Saint Martins and  
REBECCA HOYES is an established surface  
designer and colourist known for pushing the 
boundaries of contemporary practice.

9781529443165 | Hardback
9781529443172 | eBook
224pp | 200 illustrations | 260x190mm
$55.00 | £40.00
SEPTEMBER 2026

Hats! 
Style and Statement in Global Headwear

Yona Lesger

•  �An international tour of headwear from the 
worlds of work, cultural ceremony, fashion 
and performing arts, including examples 
from all continents

•  �Fully illustrated with exclusive imagery 
from the Cultural Trust, home to the largest 
headwear collection in the world

•  �Co-authored by a panel of experts, with  
a foreword by the celebrated milliner  
Stephen Jones

Hats! is an exploration of headwear from 
around the world. Divided into four parts 
reflecting the key reasons why we make and 
wear hats – Practical, Symbolic, Aesthetic 
and Transformative – the book covers a broad 
range of iconic headgear from firemen’s 
helmets to beautiful traditional lace 
Mantillas from Spain, to bionic visors worn  
by celebrities.

Drawing on various collections and in 
particular the archives of the Culture Trust, 
which boasts ‘the most complete collection 
of hats and headwear in the world, as well 
as contributions from today’s most inspiring 
milliners, this compendium is a fantastic 
resource for accessory designers, as well as 
a perfect gift for hat lovers.

YONA LESGER is a curator and has worked at the 
Culture Trust, where she curated the Hats Made 
Me Exhibition!, as well as the Victoria & Albert 
Museum, where she began her career in the fashion  
and performance departments. Her coauthors  
are hat experts Elise Naish, Veronica Main and 
Vanessa Jones.

9781529443196 | Hardback 
9781529443202 | eBook
224pp | 200 illustrations | 216x153mm
$32.00 | £25.00 
APRIL 2026
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3D Printed Fashion
Brigitte Kock

• �No-nonsense, jargon-free guide to 3D 
printing modular fashion at home

•  �With illustrated step-by-steps and 
downloadable patterns to get you started

•  �The author has a dedicated following on 
her Variable Seams platform and Instagram
account (c. 30K)

Endlessly customizable, waste-free and 
capable of creating the most intricate 
fashion, 3D printing is undeniably the future 
of fashion. But how can we use it to create our 
very own 3D printed fashion? 

This guide shows the reader how to create 
fabrics using modular printed pieces, that 
can be assembled and disassembled to 
create a range of garments and accessories 
including tops, trousers, skirts and bags. 

Zero 3D modelling skills are needed – just 
some freely available software and a suitable 
‘beginner printer’. The book covers getting 
set up, the materials and tools available, a 
series of illustrated step-by-steps, creative 
inspiration pieces and downloadable patterns.

Fashion & TextilesFashion & Textiles

BRIGITTE KOCK is a London-based content creator 
who explores the intersection of craft, technology, 
and fashion. With an MA in Material Futures from 
Central Saint Martins and a BSc in Industrial 
Design from TU/e, she brings both curiosity and 
precision to her work. Known for her modular design 
and experimental approach, Brigitte’s work has been 
recognised with a Red Dot Design Award and exhibited 
internationally.

9781529445633 | Paperback
9781529445640 | eBook
192pp | 200 illustrations | 260x190mm
$35.00 | £25.00 
NOVEMBER 2026

200 Knit Stitches
Laura Valfort

• �Author has a dedicated online following 
under the name Petite Biche Rose and her
projects are rated on Ravelry

• �There has been long-term growth of around
30% in knitting over the last two decades

• �Perfect for gifting during the winter holidays
but also as a self-purchase for seasoned 
crafters and students

Divided into six families of knit – essential, rib, 
openwork, fanciful, relief, cable – each stitch 
is illustrated photographically and explained 
with simple step-by-step instructions.
Before the chapters devoted to each family 
of knit stitches, there is a brief introduction 
summarising basic knitting techniques and 
considerations, such as what yarns to choose.

Knitting is a timeless art and, one that 
continues to ride on a surge at the start 
of the 2020s. This beautifully packaged 
compendium is sure to appeal to knitters 
of all abilities and styles.

LAURA VALFORT is a textile designer who founded 
the creative knitting and crochet project Petite 
Biche Rose. She is the author of two books published 
in French: one on knitting and one on weaving, also 
translated into Dutch. 

9781529449631 | Paperback with flaps
9781529449648 | eBook
192pp | 255 illustrations | 220x170mm
$19.99 | £18.00 
WORLD ENGLISH RIGHTS ONLY
SEPTEMBER 2026
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A Pocket Guide to...
A multi-author series of compact fashion 
monographs exploring the era-defining 
designs and break-through moments that 
have shaped the history of iconic footwear 
brands. From the global monolith that is Nike 
to the street style icon that is Dr Martens, each 
book covers the impact the brand has had 
on fashion design and street style. The books 
make perfect gifts for fashion lovers. Latest 
titles include A Pocket Guide to Vans and A 
Pocket Guide to Dr Martens. 

9781529438666 | Hardback
9781529438673 | eBook
160pp | 90 illustrations | 190x139mm
$19.99 | £14.99
SEPTEMBER (UK), OCTOBER (US) 2024

9781529444407 | Hardback
9781529444414 | eBook
160pp | 90 illustrations | 190x139mm
$19.99| £14.99
APRIL (UK), JUNE (US) 2025

9781529444803 | Hardback
9781529444810 | eBook
160pp | 90 illustrations | 190x139mm
$19.99 | £14.99
SEPTEMBER (UK) | OCTOBER (US) 2025

9781529438680 | Hardback
9781529438697 | eBook
160pp | 90 illustrations | 190x139mm
$19.99 | £14.99
SEPTEMBER (UK), OCTOBER (US) 2024

9781529444704 | Hardback
9781529444711 | eBook
160pp | 90 illustrations | 190x139mm
$19.99| £14.99
APRIL (UK), JUNE (US) 2025

9781529444827 | Hardback
9781529444834 | eBook
160pp | 90 illustrations | 190x139mm
$19.99 | £14.99
MARCH 2026

JOSH SIMS is a freelance style writer, contributing 
to the likes of the Financial Times, The Independent, 
The Independent on Sunday, Mail on Sunday, Channel 4, 
the BBC, Esquire, GQ, Wallpaper* and i-D. He is the 
author of many titles including Icons of Men’s Style.

HANNAH KANE is a journalist, writer and Editor-in-
Chief of the independent style and culture magazine 
PHOENIX. She is a Lecturer in Fashion Marketing at 
the London College of Fashion. She is the author of 
The Style Thesaurus.

JESSICA BUMPUS is a journalist, author and digital 
editor. She was Fashion Features Editor at British 
Vogue and has written for Marie Claire, ELLE, 
Harper’s Bazaar, Sunday Times Style and Glamour.

ROBERT MAY is the founder and CCO of Laces Out!, 
the UK’s largest trainers festival.

KIERAN MOLYNEUX is a marketing and brand consultant 
whose clients include Laces Out! and New Balance.

Fashion & Textiles Fashion & Textiles
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Folded Paper Geometry
Essential Constructions for Designers 

Paul Jackson

• �The only book offering practical and inspiring
insights into the geometry behind paper 
folding for designers, makers, educators and 
curious thinkers

•  �Explores the timeless beauty and structural
elegance of folded forms from simple  
two-dimensional polygons to complex  
three-dimensional polyhedra

•  �Accessible text with over 400 illustrations
and colour photos unique to the book

•  �Contains links to 10 instructional videos
exclusive to the book

In an age of digital precision, Folded Paper 
Geometry brings design back to its most 
fundamental tool – your hands. It explores the 
beauty, simplicity and ingenuity of geometric 
structures through the act of folding, revealing 
how single sheets of paper can be transformed 
into breathtaking, functional forms.

The book delves into the underlying design 
principles that make folded geometry so 
powerful, from simple two-dimensional 
polygons to complex three-dimensional 
polyhedra. Whether you are a designer, 
maker, educator or curious thinker, you 
will find practical techniques and inspiring 
insights to enhance your creative practice.

PAUL JACKSON is a well-respected professional 
paper artist, bestselling author of over 30 books 
on paper arts and crafts, teacher and passionate 
advocate of folding as a language of design.

9781529440485 | Paperback
9781529440492 | eBook
160pp | 432 illustrations | 220x172mm
$40.00 | £30.00 
JANUARY 2026
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LES ESTAMPES 
UKIYO-E,
passeport de la mode
japonaise

Nées dans le Japon d’Edo, les
estampes ukiyo-e n’ont pas seulement
immortalisé les plaisirs et les élégances
de leur temps. Elles sont devenues, dès le
xixe siècle, le principal vecteur de diffusion
de la mode japonaise.

L’ukiyo-e, « image du monde flot-
tant»,désigne un courant artistique majeur
du Japon d’Edo (1603-1868),dont la tech-
nique repose sur la gravure sur bois et l’impression en 
série. Ces œuvres, à la fois populaires et raffinées, cap-
turent la vie urbaine et les divertissements, mais avant 
tout la sophistication vestimentaire des courtisanes,
des acteurs de kabuki, des samouraïs ou encore des élé-
gantes. Les estampes se font l’écho de ce nouveau goût 
pour l’apparence et deviennent ainsi le premier média de
masse japonais, diffusant les tendances, motifs et acces-
soires à la mode.

L’ouverture du Japon à l’Occident à la fin du
xixe siècle marque un tournant majeur. Jusque-là, le pays,
fermé au monde, n’échangeait qu’avec la Chine, la Corée
et, fait unique pour l’Europe, avec les Pays-Bas. Ce n’est
qu’après l’arrivée de la flottille américaine du commodore
Matthew Perry en 1853 et la signature des traités inégaux
imposés par les puissances coloniales occidentales en 1858
que le Japon s’ouvre brusquement à l’international. Les
estampes ukiyo-e gagnent l’Europe, tout d’abord via les 
cargaisons de la Compagnie des Indes orientales qui gérait
l’essentiel du trafic maritime entre l’Asie et l’Europe,puis
dans les valises des premiers commerçants et diplomates

occidentaux, comme simple papier d’em-
ballage des porcelaines.Très vite, elles fas-
cinent par leur modernité graphique et la 
richesse de leur documentation sur la mode
japonaise. Sur ces images, on découvre une
profusion de vêtements : kimono, furisode
(kimono à longues manches porté par les 
jeunes femmes), obi (large ceinture), haori
(veste), yukata (kimono léger d’été), mais

aussi des accessoires comme des peignes, des épingles à 
cheveux ou des sandales geta.

Les grands maîtres de l’ukiyo-e, tels que Kat-
sushika Hokusai, Utagawa Hiroshige ou Kitagawa
Utamaro, rivalisent de virtuosité pour immortaliser ces 
silhouettes. Les portraits de bijin-ga (belles femmes),
les scènes de théâtre ou de vie quotidienne deviennent 
autant de catalogues vivants de la mode, inspirant les
ateliers japonais…et bientôt les couturiers européens.À
la fin du xixe siècle, la vague du japonisme s’empare de 
Paris : Paul Poiret révolutionne la silhouette occidentale
et libère la femme du corset. La maison Callot Sœurs,
dès le début du xxe siècle, réinterprète le japonisme en 
intégrant à ses créations des coupes droites,des manches
kimono et des ceintures obi, ainsi que des broderies et 
motifs empruntés à l’esthétique des estampes ukiyo-e. 
Avant que, quelques décennies plus tard, des couturiers 
comme Yves Saint Laurent s’illustrent par des manteaux
et des robes inspirés du kimono, jouant sur la coupe ample
ou les motifs orientaux pour insuffler une sophistication
nouvelle à leurs collections.

Japanese Fashion
Clémence Leleu

• �Beautifully designed package with strong
gifting potential

• �Contribution from Japanese fashion expert, 
Toby Slade

• �Highly visual and accessible overview of 
Japanese fashion history and international
influence

From Kenzo to Rei Kawakubo, via Yohji 
Yamamoto and Issey Miyake, Japan’s most 
celebrated designers have had a profound 
influence on global fashion. But beyond the 
photography shoots and the catwalks, Japan 
also has a rich history in garment design: 
discreet, beautifully crafted and rooted in 
everyday life. 

This wide panorama explores the art of the 
kimono, selvedge denim, indigo dyeing and 
traditional motifs, as well as the country’s 
iconic school uniforms, rebellious street styles 
and salaryman suits. It reveals how Japanese 
fashion and its unique aesthetic has impacted 
Western fashion and won aficionados across 
the world. It invites us to look beyond labels 
and unfold the pleats in order to uncover the 
space between culture and dress. 
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KENZO, OSER 
LA SINGULARITÉ
Kenzo. Cinq lettres pour un prénom qui a marqué la mode  
de son empreinte métissée et colorée. Mais c’est aussi l’aventure 
d’un homme, Kenzo Takada, qui a voulu s’affranchir dès  
les années 1960 du carcan d’une société trop étriquée pour lui.

Collection prêt-à-porter 
printemps 2000 de Kenzo.  

Il s’agissait du dernier défilé  
de Kenzo Takada après  

trente ans de carrière. 

30 novembre 1964. Kenzo Takada embarque sur 
un paquebot pour un voyage d’un mois et demi, destina-
tion Marseille, avec pour but de rallier Paris. La capitale 
française est pour lui un éden de la mode, où les noms 
prestigieux de Dior et de Chanel règnent en maîtres sur 
la haute couture. Un voyage aux escales multiples, Singa-
pour, Hong Kong, Mumbai, Alexandrie ou encore Dji-
bouti, qui marquent le jeune homme d’alors. « J’ai eu un 
choc culturel, c’était très fort pour moi. Je n’aurais jamais 
pensé que ces différences de cultures puissent être injec-
tées dans la mode à l’époque de mon voyage, mais cela 
m’a indéniablement influencé plus tard », se souviendra 
d’ailleurs le créateur lors d’une interview à CNN en 2019.

Mais qu’est-ce qui peut bien pousser vers l’Eu-
rope un Japonais de vingt-cinq ans, alors que l’archipel 
est aux prémices d’un miracle économique sans équi-
valent ? Sans aucun doute, l’amour de la couture, qui le 
fascine depuis l’enfance. Kenzo Takada naît à Himeji, 
non loin d’Osaka, en 1939. Il est le cinquième d’une fra-
trie de sept enfants. Il aime la couture, mais celle-ci est 
exclusivement enseignée aux femmes. Il se plonge donc 
dans les fascicules de ses sœurs, y laisse vagabonder son 
imagination et se plie aux exigences de ses parents : une 
fois le lycée terminé, il part étudier la littérature à l’uni-
versité de Kobe. Mais son destin semble le rattraper : la 
prestigieuse école de mode tokyoïte, le Bunka Fashion 
College, ouvre ses inscriptions aux hommes. Kenzo Takada, 
un des premiers à y être admis, en sort couronné d’un 
grand prix et commence sa carrière comme créateur de 80 130 131
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Née dans les rues d’Harajuku dans les années 1990, 
la mode lolita a rapidement dépassé les frontières 
du Japon pour devenir un phénomène mondial. 
Avec ses codes précis, elle a séduit une com-
munauté internationale en quête d’identité, 
d’esthétique et d’émancipation douce. Portée 
par Internet, les conventions et les magazines 
spécialisés, la lolita japonaise s’est imposée 
comme un langage global de la singularité, 
affirmant que la mode peut être un terrain 
de jeu, de résistance et de lien entre cultures.

Avec leur peau diaphane, leurs cascades de boucles 
et leurs manières pudiques fièrement revendiquées, il serait 
pourtant trompeur d’en conclure que les lolitas ne sont 
que des adolescentes kawaii dessinées par la main de la 
société japonaise. Si les lolitas semblent vivre dans un 
monde onirique, paradis béni de l’enfance, elles seraient, 
selon Sharon Kinsella, maîtresse de conférences à l’uni-
versité de Manchester, bien plus transgressives qu’il n’y 
paraît  : « La figure de la lolita est étonnamment sub- 
versive. Elle contredit de nombreuses valeurs japonaises 
que sont l’autodiscipline, la responsabilité, le sacrifice de 
soi pour le groupe ou encore le travail », rappelant par là 
même que l’infantilisme comme mouvement de rébel-
lion avait éclos lors des révoltes étudiantes de la fin des 
années 1960 au Japon.

Autre quartier, autre style, mais même indiscipline. 
Nous voilà désormais à Shibuya, point de ralliement de 
la contre-culture gyaru. Adieu vêtements délicats et tons 
pastel, les gyaru aiment l’outrance des vêtements mou-
lants et des accessoires clinquants. La hauteur de leurs 
talons s’envole tout comme celle de leurs faux cils. Leurs 
cheveux sont teints en blond ou en châtain, leur peau est 
soumise aux UV et, afin d’en rehausser encore davan-
tage la couleur, agrémentée de fond de teint bien plus 
foncé que leur carnation. Si Shibuya est leur royaume, 
Shibuya 109, un centre commercial de huit étages, est 
leur temple. Alors que la lolita aux manières douces et 
polies est plutôt bien acceptée par les Japonais, il n’en 

Page suivante : le look lolita 
exprime l’esprit de liberté, 
d’originalité et de superposition 
propre à la mode de rue 
japonaise contemporaine.
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Fashion & Textiles

CLÉMENCE LELEU is a freelance journalist specialized 
in Japanese culture and society. She works for Arte 
and French lifestyle magazines such as Pen and 
Tempura. She is the author of Japan Cantina, which 
has sold internationally in four languages.

97815299453119 | Hardback
ISBN to come | eBook
240pp | 170 illustrations | 285x210mm
$65.00 | £50.00
WORLD ENGLISH RIGHTS ONLY

OCTOBER 2026
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Graphic Design  
Play Book
Second Edition  
An Exploration of Visual Thinking

Aurélian Farina, Sophie Cure

•  �Novel approach to help you understand how 
graphic design works and develop your visual 
sensibility through puzzles and activities

•  �Includes solution pages and a glossary

•  �Bonus content includes removable sticker 
sheets, die-cut templates and coloured paper

This beautifully designed book uses puzzles 
and visual challenges to demonstrate  
how typography, signage, posters and 
branding work. 

Through a series of games and activities, 
such as spot the difference, matching 
games, drawing and dot-to-dot, readers are 
introduced to concepts and techniques in an 
engaging and interactive way. It is illustrated 
with typefaces, posters and pictograms by 
distinguished designers including Otl Aicher, 
Pierre Di Sciullo, Otto Neurath and Gerd 
Arntz. This second edition has been updated 
to include a brand new chapter on page and 
cover design layout.

The central section of the book comprises 
sticker sheets, die-cut templates and coloured 
paper, making it an irresistible gift for 
anyone with an interest in the art of visual 
communication.

AURÉLIEN FARINA is a French-Swiss graphic designer 
based in Paris. He founded Paper! Tiger! studio in 
2011, specializing in editorial and print design.
 
SOPHIE CURE is a graphic designer based in  
Paris. She has run her own studio since 2012, 
focusing on visual identities, editorial design  
and educational tools.

9781529441307 | Paperback
64pp | 150 illustrations | 240x165mm
$24.00 | £18.99 
WORLD RIGHTS EXCL. FRANCE
MAY 2026

Research Methods for 
Product Design
Second Edition

Paul Rodgers, Alex Milton

•  �In-depth coverage of traditional and new 
research methods and how they relate to 
product design

•  �Step-by-step tutorials

•  �Illustrated case studies of leading 
contemporary product designers

Research Methods for Product Design provides 
a practical insight into the routine phases 
of the design process such as observation 
of people, asking questions, searching for 
information, making and testing ideas, and 
ultimately generating solutions to problems.

This second edition has been updated to 
include new sections on equality and diversity, 
sustainable design, data visualisation, social 
media dissemination, AI, and design for good 
health.

The illustrated Case Studies featuring the work 
of leading designers have all been replaced with 
new, more recent examples. The step-by-step 
Tutorials have either been updated or replaced 
with new information and suggestions for how 
to address the challenges of today’s world.

PAUL RODGERS is Professor of Design,  
Manufacturing and Engineering Management,  
University of Strathclyde, Glasgow. 

ALEX MILTON is Professor and Head of the  
School of Design, National College of Art  
and Design, Dublin.

9781529436006 | Paperback
9781529436013 | eBook
192pp | 300 illustrations | 280x216mm
$45.00 | £35.00
FEBRUARY 2026
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The World of Black Film
A Journey Through Cinematic Blackness  
in 100 Films

Ashley Clark, foreword by  
John Akomfrah

•  �Engagingly written by a critic and 
programmer respected on both sides  
of the Atlantic

•  �Covers films and filmmakers from around 
the world

•  �A great gift for film lovers and film  
students alike

•  �Generously illustrated with film stills and 
posters – some rarely published

The World of Black Film is an entertaining, 
informed, and thought-provoking survey 
of important and influential Black films 
from around the globe. Starting with the 
unfinished silent comedy Lime Kiln Club 
Field Day (1913) and concluding with Steve 
McQueen’s World War II epic Blitz (2024), this 
book takes readers on an exciting journey 
through an eclectic mix of classics and 
hidden gems spanning more than 100 years 
and 30 countries. Beautifully designed and 
bursting with eye-catching film imagery 
and poster art, this is essential reading 
for general film fans, enthusiasts of Black 
cinema, educators, and students alike.

Includes a foreword by Sir John Akomfrah, 
CBE RA.

ASHLEY CLARK is a writer, broadcaster, and film 
programmer. He has organized numerous film seasons 
at international venues including London’s BFI 
Southbank, New York’s Museum of Modern Art, the 
Brooklyn Academy of Music, and Toronto’s TIFF 
Lightbox. His writing has appeared in The Guardian, 
Reverse Shot, Sight & Sound, and Film Comment, and 
he is the author of Facing Blackness: Media and 
Minstrelsy in Spike Lee’s Bamboozled (2015). Ashley 
was born in London, lives in Jersey City, and works 
in New York City, where he has been the curatorial 
director of the Criterion Collection since 2020.

9781529438253 | Hardback
9781529438260 | eBook
224pp | 300 illustrations | 230x190mm 
$45.00 | £35.00
FEBRUARY 2026

Film Core list

Architecture 
and Interior 
Design

Archidoodle
An Architect’s Activity Book
Steve Bowkett
9781780673219
160pp | Paperback | 2013
$22.99 | £16.99

Architecture
An Introduction
Geoffrey Makstutis
9781856696234
9781780674940 eBook
248pp | Paperback | 2010
$40.00 | £30.00

Architectural Styles
A Visual Guide
Owen Hopkins
9781780671635
9781780676388 eBook
240pp | Flexiback | 2014
$19.99 | £16.99

The Architecture 
of Yemen, Its 
Reconstruction
Salma Samar Damluji
9781786275721
9781529421002 eBook
36pp | Hardback | 2021
$95.00 | £65.00

Biomorphic Structures
Architecture Inspired  
by Nature
Asterios Agkathidis
9781780679471
160pp | Paperback | 2017
$14.99 | £12.99

Design Process in 
Architecture
From Concept to Completion
Geoffrey Makstutis
9781786271327
192pp | Paperback | 2018
$39.99 | £24.99

Detail in Contemporary 
Concrete Architecture
David Phillips,  
Megumi Yamashita
9781780670096
9781780675060 eBook
224pp | Hardback | 2012
$65.00 | £45.00

Detail in 
Contemporary Glass 
Architecture
Virginia McLeod
9781856697408
224pp | Hardback | 2011
$65.00 | £50.00

Sustainable and Regenerative 
Materials for Architecture
A Sourcebook
Will McLean & Pete Silver
9781529433272 
9781529433289 eBook
208pp | Paperback | 2025
$50.00 | £35.00

Architects! Lead the change  
in responsible and creative 
material use.
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laurence k ing publ ish ing

www.laurenceking.com

S
tephanie 

Travis
C

atherine 
A

nderson

Interior design is not decoration…it is an important practice 
that affects all of our lives. This inspiring book explores  
the world of interior design through 100 succinct entries,  
which explain a multi-faceted, complex discipline in  
an engaging format. The wide range of topics covered— 
media and culture, conceptual and spatial thinking, project 
types, materiality, environmental and technical aspects,  
and the profession—reveal that interiors are an important 
and integral part of our everyday experience. This book  
will appeal to students, professionals, or anyone interested 
in the dynamic subject of what surrounds us.

Stephanie Travis and Catherine Anderson both teach 
Interior Architecture  at The George Washington University, 
Washington, DC. Stephanie is the author of Sketching for 
Architecture + Interior Design (Laurence King, 2015) and, 
with Catherine, the co-author of 25 Concepts in Modern 
Architecture (2021).

£25.00/$35.00

 Interior  
Design 
 is  
Not  
Decoration  
and
 Other 
 Ideas

Stephanie 
Travis

Catherine 
Anderson

Detail in 
Contemporary 
Landscape 
Architecture
Virginia McLeod
9781780670232
192pp | Paperback | 2012
$60.00 | £29.99

Detail in 
Contemporary 
Residential 
Architecture 2
David Phillips,  
Megumi Yamashita
9781780671758
224pp | Hardback | 2014
$65.00 | £45.00

Detail in Contemporary 
Timber Architecture
Virginia McLeod
97817806765555
224pp | Paperback | 2015
$50.00 | £29.99

Encyclopedia of Detail 
in Contemporary 
Residential 
Architecture
Virginia McLeod
9781856696920
352pp | Hardback | 2010
$70.00 | £55.00

A History of  
Interior Design
Fifth Edition
John Pile, Judith Gura  
& Drew Plunkett
9781529419979
9781529433104 eBook
496pp | Paperback | 2024
£65.00 
not available in US

A History of Western 
Architecture
Seventh Edition
David Watkin &  
Owen Hopkins
9781529420302 
752pp | Paperback | 2023
$55.00 | £45.00

Interior Design is Not 
Decoration
Stephanie Travis & 
Catherine Anderson
9781529431551 
9781529431568 eBook
232pp | Flexiback | 2024
$35.00 | £25.00

Introduction to 
Architectural 
Technology 
Third Edition
William McLean, Pete Silver
9781786276810
9781529423211 eBook
224pp | Paperback | 2021
$50.00 | £35.00

Key Urban Housing of 
the Twentieth Century
Hilary French
9781856695640
240pp | Paperback | 2008
£35.00
Not available in US

Lighting for Interior 
Design
Malcolm Innes
9781856698368
9781780673905 eBook
192pp | Paperback | 2012
$40.00 | £30.00

Luis Vidal + Architects 
Second Edition
From Process to Results
Clare Melhuish
9781786270436
240pp | Hardback | 2018
$50.00 | £35.00

Make Sense
Architecture by White
White Arkitekter
9781786274144
272pp | Hardback | 2019
$29.99 | £25.00

Spatial Strategies for 
Interior Design
Ian Higgins
9781780674155
9781780677262 eBook
192pp | Paperback | 2015
$40.00 | £29.99

Studio Craft & 
Technique for Architects
Second Edition
Miriam Delaney & Anne 
Gorman
9781913947712
9781529421040 eBook
560pp | Flexiback | 2022
$35.00 | £24.99

Sustainability in 
Interior Design
Siân Moxon
9781856698146
9781780673806 eBook
192pp | Paperback | 2012
$45.00 | £30.00

A World History of 
Architecture
Third Edition
Michael Fazio, Marian 
Moffett, others
9781780671116
624pp | Paperback | 2013 
£40.00

Not available in US

Planning Learning 
Spaces
A Practical Guide for Architects, 
Designers, School Leaders
Murray Hudson, Terry White
9781786275097
9781786277572 eBook
144pp | Paperback | 2019
$29.99 | £24.99

Reading Architecture
Second Edition
A Visual Lexicon
Owen Hopkins
9781529420340 
9781529420357 eBook
192pp | Paperback | 2023
$35.00 | £30.00

Research Methods for 
Architecture
Ray Lucas
9781780677538
9781780679822 eBook
208pp | Paperback | 2016
$35.00 | £25.00

Sketching for 
Architecture + Interior 
Design
Stephanie Travis
UK: 9781780675923
US: 9781780675640
9781780678054 eBook
128pp | Paperback | 2015
$24.99 | £19.99

Manufacturing 
Architecture
An Architect’s Guide to 
Custom Processes, Materials, 
Applications
Dana K. Gulling
9781786271334
352pp | Hardback | 2018
$85.00 | £65.00

Materials and Interior 
Design
Rachael Brown,  
Lorraine Farrelly
9781856697590
9781780673851 eBook
192pp | Paperback | 2012
$50.00 | £30.00

A New History of 
Modern Architecture
Colin Davies
9781786270573
500pp | Paperback | 2018
$50.00 | £35.00

Parametric Design for 
Architecture
Wassim Jabi
9781780673141
9781780675367 eBook
208pp | Paperback | 2013
$50.00 | £40.00
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Art

Printmaking
Second Edition
A Complete Guide to Materials 
& Process
Bill Fick, Beth Grabrowski
9781780671949
9781786274410 eBook
256pp | Paperback | 2015
$45.00 | £30.00

Fundamentals of  
Art History
Michael Cothren,  
Anne D’Alleva
9781913947019
9781529423198 eBook
168pp | Paperback | 2021
$19.99 | £12.99

Italian Renaissance 
Courts
Art, Pleasure, Power
Alison Cole
9781780677408
9781780679860 eBook
256pp | Hardback | 2016
$30.00 | £19.95

Light for Visual Artists
Second Edition
Understanding, Using Light in 
Art & Design
Richard Yot
9781786274519
9781529432329 eBook
176pp | Paperback | 2019
$35.00 | £24.99

Making the Americas 
Modern
Hemispheric Art 1910-1960
Edward J. Sullivan
9781786271556
336pp | Hardback | 2018
$50.00 | £29.99

Art in Renaissance 
Italy 
Fourth Edition
John T. Paoletti,  
Gary M. Radke
9781856697972
576pp | Hardback | 2011
$75.00 | £45.00

Art of Renaissance 
Florence
A City, Its Legacy
Scott Nethersole
9781786273420
9781786278210 eBook
224pp | Hardback | 2019
$34.99 | £30.00

Colour
Third Edition
A workshop for artists & designers
David Hornung
UK: 9781786276346
US: 9781786276605
9781529424522 eBook
160pp | Paperback | 2020
$40.00 | £30.00

‘�a lavish volume that brings 
together more than 50 living 
artists all creating stunning 
work by hand’ 

- �Embroidery Magazine

Textile Fine Art
Conversations with Artists Creating by Hand
9781529437317 
9781529437324 eBook
240pp | Hardback | 2025
$50.00 | £40.00

www.laurenceking.com
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31 practical workshops to explore 
your creative potential

A
ndy N

eal &
 D

ion S
tar

Andy Neal & Dion Star

CREATIVITY

BEGINS

WITH

YOU

Can creativity be ‘taught’? 

Is creativity simply innate? 

This book will help develop your creativity by 
harnessing your own unique identity and experience, 

challenging you to get out of your habitual comfort 
zones and – most importantly – play. 

Part practical workshop and part provocative 
guide, Creativity Begins With You is an invaluable 
companion for any student working across the 

creative disciplines.

Andy Neal and Dion Star teach at the School  
of Communication, Falmouth University, UK.  

This book is the result of over thirty years’ combined 
experience running creativity workshops at the school.

creativitybeginswithyou.co.uk

www.laurenceking.com

  Copywriting
Successful writing 
 for design, advertising
 and marketing

Gyles Lingwood & Mark Shaw 

Successful writing for design, advertising and marketing
Third edition

Writing great copy is often assumed to be a natural talent. However,
there are powerful techniques you can employ to craft strong written
content with ease. This essential guide teaches the art of writing great
copy for digital marketing, branding, advertising, websites, social media,
retail environments, packaging, catalogues, internal communications
and company magazines.

Using a series of practical exercises and up-to-date illustrated
examples of award-winning campaigns and branded communications,
*Copywriting, Third Edition takes you through step-by-step processes
that will help you to write engaging content quickly and effectively.

This revised edition includes new, insightful interviews from a diverse 
range of leading copywriters, as well as new illustrated case studies of 
major brands that explore the practical challenges involved in creating 
cutting-edge copy, providing you with all the tools and advice you need 
to become a confident and versatile creative copywriter.

Gyles Lingwood is Director of Education (Arts) at the University of 
Lincoln, having previously worked in London’s branding and advertising 
industries. His work has won a number of awards including D&AD, 
British Interactive Media Association and the US Creativity Awards. He 
is the author of Read Me: 10 Lessons for Writing Great Copy (Laurence 
King, 2014).

Mark Shaw was a professional copywriter for more than 30 years. He 
founded UK design agency Jupiter Design, and was President of Liquid 
Agency Europe, where he managed global brand and messaging for some 
of the world’s leading organisations. He died in 2017.

 “Significantly revised and updated, this third edition covers so much 
more than simply writing. It considers the integration of strategy  
with the creative process and articulates the stages necessary for 
successful communication, using excellent examples and illustrations. 
An inspiring and essential book for everyone interested in improving 
the way they write.”
Brian Minards, School of Advertising, Academy of Art University, San Francisco

C
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 Successful w
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&
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Third Edition

Third Edition

 *Copywriting

*

*
Business, 
Advertising 
and  
Creativity

Creativity Begins  
With You 
Andy Neal and Dion Star
9781529420227
9781529420234 eBook
240pp | Paperback | 2022
$24.99 | £19.99

The Digital Marketing 
Handbook
Alice Benham
9781529431476
9781529431483 eBook
9781529431490 Audiobook
240pp | Paperback | 2024
$35.00 | £22.00

Don’t Get a Job ... 
Make a Job
Innovative career models for 
next-gen creaetives
Gem Barton
9781529420265 
9781529420272 eBook 
160pp | Paperback| 2023
$25.00 | £20.00

How to Do Great Work 
Without Being an 
Asshole
Paul Woods
9781786273918
9781786278470 eBook
140pp | Paperback | 2019
$17.99 | £12.99

The Brand Book
An Insider’s Guide to Brand 
Building for Businesses and 
Organizations 
Daryl Fielding
9781529420173
9781529420180 eBook
232pp | Paperback| 2022
$26.99 | £20.00

Copywriting 
Third Edition
Successful Writing for Design, 
Advertising and Marketing
Gyles Lingwood & Mark Shaw
9781529420241 
9781529420258 eBook
240pp | Paperback | 2022
$35.00 | £24.99

The Creative Nudge
Simple Steps to Help You Think 
Differently
Mick Mahoney,  
Kevin Chesters
9781786279002
9781529421019 eBook
128pp | Paperback | 2021
$17.99 | £12.99

Methods & Theories  
of Art History 
Third Edition
Michael Cothren,  
Anne D’Alleva
9781913947026
9781529423204 eBook
200pp | Paperback | 2021
$19.99 | £12.99

A World History of Art
Revised Seventh Edition
John Fleming and 
Hugh Honour
UK: 9781856695848
996pp | Paperback | 2009 
£60.00

The Visual Arts:  
A History
Revised Seventh Edition
John Fleming and  
Hugh Honour
US: 9781529432664
996pp | Paperback | 2023 
$80.00

Sign Painting
A practical guide to tools, 
materials, techniques
Mike Meyer & Friends
9781786276926
9781529420999 eBook
192pp | Hardback | 2021
$35.00 | £30.00
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Design

100 Ideas that Changed 
Graphic Design
Steven Heller,  
Véronique Vienne
9781786273895
216pp | Paperback | 2019
$19.99 | £14.99

The Art of the Fold
How to Make Innovative Books, 
Paper Structures
Hedi Kyle, Ulla Warchol
9781786272935
192pp | Hardback | 2018
$35.00 | £25.00

Better Things
Materials for sustainable 
product design
Daniel Liden
9781529419689
9781529419696 eBook
240pp | Paperback | 2024
$35.00 | £25.00

Bookbinding
The Complete Guide to 
Folding, Sewing & Binding
Franziska Morlok, Miriam 
Waszelewski
9781786271686
420pp | Hardback | 2018 
$60.00 |£45.00

The Story is Everything
Mastering Creative 
Communication for Business
Andreas Loizou
9781913947941
9781529419733 eBook
192pp | Paperback | 2022
$19.95 | £14.99

The Trend Forecaster’s 
Handbook
Second Edition
Martin Raymond
UK: 9781786273840 
US: 9781786273857 
9781786276612 eBook
240pp | Flexiback  | 2019
$45.00 | £35.00

100 Ideas that 
Changed Design

Peter Fiell, Charlotte Fiell
9781786273437
216pp | Paperback | 2019
$19.99 | £14.99

I’m Afraid Debbie from 
Marketing Has Left for 
the Day
Morten Münster
UK: 9781786279484
US: 9781786278951
9781529420951 eBook
304pp | Paperback | 2021
$17.99 | £12.99

Now Try Something 
Weirder
How to keep having great 
ideas, survive in the creative 
business
Michael Johnson
9781786274182
256pp | Paperback | 2019
$28.00 | £19.99

Read Me
10 Lessons for Writing Great Copy
Roger Horberry 
Gyles Lingwood
UK: 9781780671819
US: 9781780673486
9781780676791 eBook
192pp | Paperback | 2014
$35.00 | £25.00

Sh*t They Didn’t  
Tell You
How to Succeed in the 
Creative Industries
Paul Woods
9781786279538
9781529423228 eBook
144pp | Paperback | 2021
$17.99 | £12.99

1 EDITORIAL DESIGN

2 CHANGING EDITORIAL FORMATS

3 INDEPENDENT MAGAZINES

4 COVERS

5  SEAMLESSLY INTEGRATING  
DIGITAL AND PRINT

6 INSIDE THE PUBLICATION

7   CREATING LAYOUTS

8 ESSENTIAL DESIGN SKILLS

9 LOOKING BACK

 

EDITORIAL 
DESIGN DIGITAL AND PRINT

Third edition

By Cath Caldwell  

The designer’s essential toolkit to the ever-evolving world 
of  creative editorial design.With profiles of  leading 
contemporary designers who share their expertise and 
advice to help readers reach the top of  the profession.

Folding Techniques  
for Designers 
Second Edition
Paul Jackson
9781529419788
9781529419771 eBook
256pp | Paperback | 2022
$40.00 | £25.00

Designing Futures
Speculation, Critique, Innovation
Benedikt Groß &  
Eileen Mandir
9781529435054 
9781529435061 eBook
256pp | Hardback | 2024
$45.00 | £35.00

Designing Type 
Second Edition
Karen Cheng
9781786277480
248pp | Paperback | 2020 
£30.00 
Not available in US

Drawing for Product 
Designers
Second Edition
From Hand Sketching to 
Virtual Reality
Kevin Henry
9781529420289 
9781529420296 eBook
232pp | Paperback | 2025
$50.00 | £40.00

Editorial Design
Third Edition
Digital and Print
Cath Caldwell
9781529419825 
9781529419818 eBook
240pp | Paperback | 2024
$40.00 | £30.00

Children’s Picturebooks 
Second Edition
The Art of Visual Storytelling
Martin Salisbury,  
Morag Styles
9781786275738
9781786277688 eBook
200pp | Paperback | 2020
$40.00 | £29.99

Creating a Brand 
Identity 
A Guide for Designers
Catharine Slade-Brooking
9781780675626
9781780679808 eBook
160pp | Paperback | 2016
$29.99 | £19.99

Cut and Fold 
Techniques for  
Pop-Up Designs
Paul Jackson
9781780673271
9781780675022 eBook
128pp | Paperback | 2014
$24.99 | £17.99

Design Empathy and 
Contextual Awareness
Frames of Reference for the 
21st Century Creative
Wayne K. Li
9781529438215 
9781529438222 eBook
208pp | Paperback | 2025
$40.00 | £29.99

Warning: this book may cause 
you to rethink your default  
typeface settings...

Back to Font
Behind the Typefaces You Thought You Knew
Anitra Nottingham & Jason Phillips

9781529438703 
9781529438710 eBook
176pp | Paperback | 2025
$25.00 | £20.00

Based on the entertaining podcast  
The Type Pod, scan the QR code to listen



2322

Core listCore list

The next time you are tempted to design a logo, take 
a look at this book. Chances are, it has already been done.  
By raising the bar, this wonderful resource will make better 
designers of all of us. – Michael Bierut

With more than 600 new entries, this revised and expanded 
logo bible builds on the breakthrough success of the original 
edition. Arranged across more than 80 categories according 
to their distinguishing features, the collection brings together 
visual identities from past masters such as Paul Rand, 
Saul Bass, Alan Fletcher and Anton Stankowski, and the 
latest output from the leading and most exciting studios 
around the world. 

With details about the design accompanying most entries 
and a new set of ‘spotlight’ entries, Logo remains a complete, 
taxonomical guide to the history, development and style of 
identity design.

Michael Evamy is a design journalist, author and copywriter 
and works with major design companies on branding and 
identity projects. His previous books include Logotype 
and, with Lucienne Roberts, Insight.

Revised  Edition

Michael Evamy

Michael Evamy

Logo: T
he reference guide 

to sym
bols and logotypes

www.laurenceking.com

£29.99/US$40.00

How to Think  
and Design
in the Third  
Dimension 

Paul Jackson

Logotype
Michael Evamy
9781780678573
9781780673943 eBook
336pp | Paperback | 2016
$19.99 | £14.99

How to Make Repeat 
Patterns
A Guide for Designers, 
Architects, Artists
Paul Jackson
9781786271297
160pp | Paperback | 2018
$30.00 | £20.00

How to Think  
and Design in the  
Third Dimension
Paul Jackson
9781529432046 
9781529432053 eBook
144pp | Paperback | 2024
$40.00 | £30.00

Logo
Revised Edition

Michael Evamy
9781786275813
432pp | Hardback | 2021
$42.00 | £32.00

The Logo Design  
Idea Book
Steven Heller, Gail Anderson
9781786274120
128pp | Paperback | 2019
$20.00 | £12.99

Furniture Design 
Second Edition
An Introduction to Development, 
Materials and Manufacturing
Stuart Lawson
9781529432060 
9781529432077 eBook
224pp | Paperback | 2024
$50.00 | £40.00

Graphic Design 
Third Edition
A History
Stephen J. Eskilson
9781786273970
472pp| Paperback | 2019
£40.00 
Not available in US

The Graphic Design 
Idea Book
Inspiration from 50 Masters
Gail Anderson,  
Steven Heller
9781780677569
9781780679938 eBook
128pp | Paperback | 2016

$17.95 | £20.00

How to be a Graphic 
Designer Without 
Losing Your Soul
Second Edition
Adrian Shaughnessy
9781856697095
9781780677651 eBook
176pp | Paperback | 2010 
£19.99 | Not avail in US

Unparalleled and wide-ranging 
survey of the history of applied 
and industrial design from 
c.1700 to the present day, now in 
its third edition.

History of Modern Design
Third Edition
David Raizman

9781529419764 
9781529419757 eBook
448pp | Paperback | 2023
$80.00 | £45.00

Symbol
The Reference Guide 
to Abstract, Figurative 
Trademarks
Angus Hyland,  
Steven Bateman
9781780671840
336pp | Paperback | 2014
$19.99 | £14.99

A Type Primer
Second Edition
John Kane
UK: 9781856696449
US: 9781786276353
9781780677620 eBook
240pp | Paperback | 2011
$45.00 | £30.00

The Typography  
Idea Book
Inspiration from 50 Masters
Gail Anderson,  
Steven Heller
9781780678498
9781786270979 eBook
128pp | Paperback | 2016
$20.00 | £14.99

The Visual History  
of Type
Paul McNeil
9781780679761
9781529427646 eBook
672pp | Hardback | 2017
$85.00 | £60.00

Product Design Styling
Peter Dabbs
9781786277848
9781529420920 eBook
160pp | Paperback | 2021
$40.00 | £25.00

Prototyping and 
Modelmaking for 
Product Design
Second Edition
Bjarki Hallgrimsson
9781786275110
208pp | Paperback | 2019
$50.00 | £29.99

Oh Sh*t... What Now?
Honest Advice for New Graphic 
Designers
Craig Oldham
9781780679631
128pp | Hardback | 2018
$24.99 | £17.99

Structural Packaging
Design your own Boxes, 3D 
Forms
Paul Jackson
9781856697538
9781780673837 eBook
128pp | Paperback | 2012
$29.99 | £19.99

Making It 
Third Edition
Chris Lefteri
UK:  9781786273277
US: 9781786273284
312pp | Paperback | 2019
$40.00 | £24.99

Materials for Design
Chris Lefteri
9781780673448
9781780675343 eBook
256pp | Paperback | 2014
$35.00 | £24.99

Modern Scandinavian 
Design
Charlotte Fiell, Peter Fiell, 
Magnus Englund
9781786270528
592pp | Hardback | 2017
$85.00 | £60.00

Print Production
A Complete Guide to Planning, 
Printing and Packaging
Margherita Mariano
9781529430158
9781529430165 eBook
264pp | Hardback | 2024
$60.00 |£50.00
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Fashion and 
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Graphic design is increasingly carried out in the
virtual sphere, with a greater emphasis on user
interaction and user experience than ever before.
This book takes students through the crucial
stages and skills needed for creating successful
interactive digital environments, including:

⬛ Data collection
⬛ User research and testing
⬛ Planning content
⬛ Prototyping and visualization

Case studies show how digital agencies and
creatives from around the world approach
each project, and innovative interactive work
is showcased throughout.

Mark Wells is a Senior Lecturer at the University
of Brighton. He specializes in interactive design.

www.laurenceking.com

User
Experience
Design

An introduction
to creating
interactive
digital spaces

MarkWells

User Ex Baseboard 802C FINAL 13mmrev.indd 1 07/12/2022 10:26

100 Years of Fashion
Cally Blackman
9781786276827
400pp | Paperback | 2020
$19.99 | £14.99

500 Patterns
Jeffrey Mayer, Todd 
Conover, Lauren Tagliaferro
9781786276896
9781529420968 eBook
304pp | Paperback | 2021
$30.00 | £25.00

Advanced Creative 
Draping
Karolyn Kiisel
9781913947729
9781529422665 eBook
256pp | Flexiback | 2022
$75.00 | £40.00

Africa in Fashion
Luxury, Craft and  
Textile Heritage
Ken Kweku Nimo
9781913947958
9781529419856 eBook
200pp | Paperback | 2022
$40.00 | £30.00

User Experience Design
Mark Wells

9781529420265 
9781529420272 eBook
160pp | Paperback| 2023
$40.00 | £25.00

Women in Design
From Aino Aalto to  
Eva Zeisel
Charlotte Fiell, Clementine 
Fiell
9781786275318
256pp | Hardback | 2019
$45.00 | £35.00

100 Ideas that 
Changed Fashion
Harriet Worsley
9781786273901
216pp | Paperback | 2019
$19.99 | £14.99

Dior for Ever
9781529446685 
136pp | Hardback | 2025
$65.00 | £55.00

Absolutely Chanel
9781529438239 
128pp | Hardback | 2024
$65.00 | £50.00

All About Yves
9781786271242
128pp | Hardback | 2017
$60.00 | £45.00

Catherine Örmen’s beautiful fashion monographs
Authorised and complete with fascinating inserts, rare facsimile 
documents and ephemera

Couture Tailoring
A Construction Guide for 
Women’s Jackets
Claire Shaeffer
9781786275752
9781529420913 eBook
352pp | Flexiback | 2021
$95.00 | £60.00

Creating Couture 
Embellishment
Ellen Miller
UK: 9781780679488
US: 9781780679495
400pp | Flexiback | 2017
$85.00 | £50.00

Designing Knitted 
Textiles
Machine Knitting for Fashion
Florence Spurling
9781786276537
9781529423174 eBook
200pp | Flexiback | 2021
$45.00 | £35.00

Digital Textile Design
Second Edition
Melanie Bowles, Ceri Isaac
9781780670027
9781780673998 eBook
192pp | Paperback | 2012
$45.00 | £30.00

Complete Pleats
Pleating Techniques for 
Fashion, Architecture, Design
Paul Jackson
9781780676012
9781780678955 eBook
304pp | Hardback | 2015
$45.00 | £29.99

Circular Fashion
Making the Fashion 
Industry Sustainable

Peggy Blum
9781786278876
9781529420982 eBook
176pp | Paperback | 2021

$35.00 | £25.00 

Fabric for Fashion
The Complete Guide, Second Edition
Clive Hallett and Amanda Johnston
9781913947934
9781529419962 eBook
296pp | Paperback | 2022
$40.00 | £29.99

Fabric for Fashion
The Swatch Book, Revised Second Edition
Clive Hallett and Amanda Johnston
9781913947613
100pp | Spiral bound | 2021
$135.00 | £90.00

‘Great for specialisation talks 
around career pathways, good 
contemporary references, and 
good resource book overall 
with a comprehensive list of 
certifications.’ 
- Faye Fraser, Northampton College

‘Concise, well presented, 
easy to comprehend.  
It’s a fabulous book. I am 
redesigning our curriculum 
around this book.’ 
- �Katrina Healey,  
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