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Creativity and fashion allow us to write our own narratives. They are
spaces for people who have a vision for the continent and who want to
show its strength and its immense humanity, its beauty, and its material
and non-material resources. This gives full meaning to the emergence of
African and Black creatives, inspiring present and future generations. The
recognition of African talent locally and internationally shows to the world
the face of an Aftica in which we believe.

Tam committed to promoting local production in order to have an impact
on the society in which I live. Healing cotton has become the image of my
brand. Mali is one of the most important cotton producers in Africa. This
sector creates millions of jobs for people locally in Mali, but the living
conditions of both producers and other players in the sector remain
precarious. Our fight is to transform cotton as much as possible locally

in order to create real added value, instead of just being exporters of

raw cotton.

The collections I create are in shapes and colours that are comfortable
and can be worn in all seasons. Our fabrics are used season after season,
recycled into the new collections. Preserving what we make is important
because we want it to be timeless. Africa has no lesson to learn when

it comes to slow fashion and environmental protection. We have been
upeycling for decades: the clothes of the elders are well maintained so that
the younger generation can inherit them.

The rich imagination of Africa is an inexhaustible source of inspiration for
African creatives. The confidence we have in our contribution to global
wealth makes us aware that we have an important place to occupy and that
we have to force the doors that do not open to us.

Covid-19 has prompted a period of searching for alternatives, as the
dominant model has reached its limits. Africa must be at the heart of new
proposals, because its strength is its ability to reinvent itself through
creation while giving hope to the world. Creativity and fashion must be at
the centre of this process of rewriting a common narrative.
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Koloni ensemble

Mali, Spring/Summer 2020
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Yeleen ensemble

Mali, Spring/Summer 2020
Photographed by FINIMOUGOU
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类    型：时装设计
内容简介：
从美国《Vogue》封面上穿着肯特布的阿曼达·戈尔曼（Amanda Gorman），到米歇尔·奥巴马穿着杜罗·奥罗伍（Duro Olowu）品牌外出活动，非洲的时尚在全世界范围内发挥着作用。《非洲新风尚》探讨了独立后的激进创意是如何在整个非洲大陆引发文化复兴的，当时的设计师如沙德·托马斯-法姆（Shade Thomas-Fahm）、克里斯·塞杜（Chris Seydou）、科菲·安萨（Kofi Ansah）和尼娜·伽瑟斯（Nina Gessous）借鉴了过去的传统并对其进行了重塑。

现在，新一代的设计师，如尼日利亚时装设计师丽莎·福拉维约（Lisa Folawiyo）、加纳编织袋制造商AKS和肯尼亚珠宝商阿米·多希·沙阿（Ami Doshi Shah），显示出非洲时尚界与非洲大陆本身一样的多样性和活力。
媒体评价：


“《非洲新风尚》探讨时尚在历史上如何成为非洲文化不可或缺的一部分，还将研究当今在非洲大陆工作的当代设计师、造型师和摄影师的作品，以及非洲新风尚在全球范围内的影响。”

——时尚芭莎（Harper’s Bazaar）
作者简介：
克里斯蒂娜·切辛斯卡（Christine Checinska）是V&A博物馆的非洲和非洲侨民时尚策展人。她作为创意设计师在时尚界工作了30多年，与Margaret Howell等标志性品牌合作过，她是约翰内斯堡大学VIAD的研究助理。
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谢谢您的阅读！

请将回馈信息发至：郭丹娅 (Leah Guo)

安德鲁﹒纳伯格联合国际有限公司北京代表处

北京市海淀区中关村大街甲59号中国人民大学文化大厦1705室, 邮编：100872

电话：010-82449325

传真：010-82504200

Email: Leah@nurnberg.com.cn
网址：www.nurnberg.com.cn

微博：http://weibo.com/nurnberg
豆瓣小站：http://site.douban.com/110577/
微信订阅号：ANABJ2002

[image: image4.jpg]



3

