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camellias and was o “heavenly sight' according to Schiapareli

Schiaparells use of ips meant that dresses no longer needed to

be put on aver one’s head. They could now be stepped into, which
opencd up many possibiliis in design. Ever inventive, Schiaparellis
e of zips didu' stop there. She featured them on hats, she mads
them from plastc. she used them in bright colours — in short. she
made a eature of modernity

The defection of Jogus Carmel Snow to Harper's Bazaarin 1932

was nover forgiven by publisher Conds Nast or editor-in-chiet Edna

Woolman Chase. Harper's did what Fogue seldom did: it ran profiles
an designers. “The Big Ten” feature on leading dressmakers for its
November 1034 ssue pronounced that Vionnet was the

of them all”. but honoured Schiaparcll as “the most daring as
original talent i the French dressmaling world _with volcanic

and a fantastically focund sense of modern invention
for colours she is the fominine Paul Poiret. At the collections.
Paris expects her to produce a new two-headed calf cach season.
Her signature silhouete was as architectural as a skyscraper.
Her eritcs said her clothes are hard to wear. Her enthusiasts rofuse

o believe it.” Harper’ predicted that Schispareli would g0 dowa in
story for her influence on fabrics. Her ‘craziness” won her the cover

of Time mogazine (13 August 1934),

‘Mme Elsa Schiaparelii... glorifies the
gadget, persecutes the button.... Madder and
more original than most of her contemporaries,
Mme Schiapareli is the one to whom the word
“genius” is applied most often.
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系 列 书 推 荐
VOGUE ON Series

1. 《时尚先锋：艾尔莎·夏帕瑞丽》 Vogue on: Elsa Schiaparelli
2. 《时尚先锋：克里斯托伯尔·巴伦西亚》 Vogue On: Cristobal Balenciaga
3. 《时尚先锋: 可可·香奈儿》 Vogue on: Coco Chanel
4. 《时尚先锋: 克里斯汀·迪奥》 Vogue on Christian Dior
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中文书名：《时尚先锋：艾尔莎·夏帕瑞丽》 
英文书名：Vogue on: Elsa Schiaparelli
作    者：Judith Watt
出 版 社：Quadrille
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类    型：时装设计
内容简介：
Vogue内部人士对艾尔莎·夏帕瑞丽的作品的看法。

艾尔莎·夏帕瑞丽的设计令人震惊、诙谐、古怪，是时尚史上最具创新性和影响力的设计之一。她设计的服装具有颠覆性，她还把超现实主义带到了时尚界。她设计的套装都颇具细节，她是第一个将拉链作为服装的设计元素，第一个设计内置胸衣，第一个为女性运动选手设计裙裤的设计师。
这本关于艾尔莎·夏帕瑞丽的重要指南引导你了解她的标志性设计，从20世纪30年代带有金色指甲的黑色手套和嘴唇形状的纽扣，到她与萨尔瓦多·达利和曼·雷等人的合作，以及她为从梅·韦斯特到玛琳·黛德丽等电影明星的服装设计。

本书采用了来自时尚杂志《Vogue》独特档案的精彩摄影作品，以及原创插图，通过最权威的时尚参考资料发现艾尔莎·夏帕瑞丽的时尚世界。

作者简介：
朱迪思·瓦特（Judith Watt）是一位时尚历史学家、作家和广播员。她是金斯顿大学时尚新闻硕士的课程主任，并在中央圣马丁艺术与设计学院的时尚传播与推广学士学位中教授服装历史。她是《企鹅20世纪时尚写作史》的编辑，也是《奥西·克拉克：1965 - 1974》和《时尚的狗》的作者。
内页样张：
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FORWARD PUTSCH: THEY MUST
RISE FROM THE BROW OR SHOOT
HIGH IN THE AIR AND PRESS
EAGERLY FORWARD.” ™"
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中文书名：《时尚先锋：克里斯托伯尔·巴伦西亚》 
英文书名：Vogue On: Cristobal Balenciaga
作    者：Susan Irvine
出 版 社：Quadrille

代理公司：ANA/Leah
出版时间：2022年10月
代理地区：中国大陆、台湾
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类    型：时装设计

内容简介：
Vogue内部人士对克里斯托瓦尔·巴黎世家的看法。1919年在西班牙，克里斯托伯尔创立的第一家品牌时装店，那个雄心勃勃的年轻设计师，而这位年轻人用一生书写了巴黎时装的不朽传奇。
这本关于克里斯托伯尔·巴伦西亚的重要指南将带你了解他20年的设计；从50年代对女性轮廓的革新，当时他尝试了半合身的形状、麻袋裙、茧和娃娃裙，到60年代他最后两个系列的大胆、流畅的线条。
通过Vogue独特的档案中令人惊叹的摄影作品，以及原创插图，通过最权威的时尚参考资料，发现时尚界最具影响力品牌之一——巴黎世家的世界。
作者简介：
苏珊·欧文（Susan Irvine ）曾为《时尚》（Vogue）、《星期日电讯报》以及其他报纸和杂志撰写关于时尚和美容的文章，并曾在康泰纳仕亚太区担任过九年的美容总监。她是《香水：经典香水的创造与诱惑》和《香水指南》的作者。
内页样张：

[image: image3.jpg]Then there were the Duchess of Windsor, Crace Kelly, Jacki Kenecdy
(the president balked at the bill). Helena Rubinstin (s prodis
client). Bunny Mello (dito), M Willsm Randolph Hearst. Princess

Lee Raddinill and he

¢ Doris Duke (Balencisga admired her broad
choubders). Claudia Heard de Osborne kept a suite at the Paris Ritz
st for her conture and asked to be buried in Balenciaga. To this small
sample of society clients add film stars such as Ava Cardner, Ingrid
Berzman. Marlene Dietrich, Romy Schoeider and Lauren Bacall. The

merely well-to-do also went 0 Balenciaga. If you were on u budget you

could abways slip ucross the border o his Spanish conture house, Fisa,
which quietly sold many of the more conservative outits for around
bl che pri
Balenciaga did not appear at the openings of
did clients sex bim for ftings as a rule. He even failed to show up in
the fiting-room for =0 committed a shopper us Barbara
Hutton, prompting her to fake a faint at o show. It was
Kenawn that he watched th

s collections. Nor

hows from the doorway to

the ateliers. pecking through a small hole in the curai
umer that hung there. Hutton’s plan — or =0 the story o

e vas o be spiited theo

h these curtains for revival

rid past. By stayis
backstage Balenciaga could concentrate on what he

loved  the work — and avoid the chitchat and nons

de of fashion. ‘Dont waste yoursell in society” he told

Custave Zumste of Abraham, his fovourite fabric hous. althon
e peculiar way expectations, this auste
are was know t0 mis the best dry Martini. Actually encounteri
this myth in the flsh could put one off balance. Lunchi
e day at Le Crand Véfour, Carmel Snow spotted actross Paulette

that they

has of confound

with him

Coddard and writer Anita Loos at a nearby table. Know

admired i clothes, she heckoned them over: “without & moments
incin at cach other. both women curtsied
s Englishwomen curtsey to royalry

His public porsona may have been dour, but the memoirs of
those who knew him mpse of is humour

a private person give s &
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中文书名：《时尚先锋: 可可·香奈儿》 
英文书名：Vogue on: Coco Chanel
作    者：Bronwyn Cosgrave
出 版 社：Quadrille

代理公司：ANA/Leah
出版时间：2022年10月
代理地区：中国大陆、台湾

页    数：160页

审读资料：电子书稿


类    型：时装设计

内容简介：
Vogue内部人士对可可·香奈儿作品的看法。

这本关于可可·香奈儿的重要读物，追溯了其开创者加布里埃·香奈儿的标志性设计和迷人的奢靡生活，从她在巴黎开设的香奈儿精品店，至今仍是一个目的地商店，和她在1921年推出的第一款香水：香奈儿5号，到她对时尚界最重要的贡献：1926年首次推出的简单而备受模仿的“小黑裙”。她对高级定制女装的影响令她被时代杂志评为20世纪影响最大的100人之一。
本书采用了来自《Vogue》独特档案的精彩摄影作品，以及原创插图，通过最权威、最著名的时尚参考资料，探索香奈儿的世界。
作者简介：
布朗温• 科斯格罗夫（Bronwyn Cosgrove）是一位策展人、广播员、奢侈品牌顾问，也是广受好评的时尚历史书籍的成功作者。她是英国《Vogue》的前专题编辑，也是《Vogue》国际版的定期撰稿人。
内页样张：
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The use of ‘personalites” us catwalk models was another of Chanel's
innovations. In her heyday. anonymous mannequins had paraded
for Chanel with ‘plain faces” and clad in white stockings to keep the

attention iveted on the dresses . wrote Bernier

the Fogue interview. Chancl
accepted  telephone call in which she discussed her models and
rejected one becanse she was under 25. 1 want mannequins with

While Bernier was conducting

bosoms and hips — with a real shape — they must have cloganec.
Chanel said. after she put down the receiver. “The most important
things are health and joie de viere. To be good
<pirit counts. My dresses make women look youns

ered and young in

— these are not the only beauiful women: for me, wome

interesting afte forty.”
Chanel had asked Maric-H
o e the models, and the

sl linc-up included Mar
Ouro Preto, who went on (o marry Count Cuy d'Arcang

novelist and poct; Princess Oile de Crog. who later became the social

sccretary of a promincat Chanel clicnt and First Lady of
Claude Pompidou: Claude de Les

ce. a descendant of Ale

Dumas who became a noted journalist and novelis: and Maric-Hzl

Arnaud who became an artress and a muse to Chanel. The illstrious

coteric became known as ‘les blouzons Chanel. In return for serving
‘as Chanel' brand ambassadors — working her shows and modell

Fogue throvgh the 19308 - Chanel outfitted them in her ltest designs.
She realised horw effective they were as marketing tools. “Their
connections meant they went ‘everywhere and she knew it obscrved

Lisa Chaney. But, in truth, their debut at rue Carabon fellu iee flat
This had better b

and e

oo — or clsc’ was the fecling o
s who assembled at Chanel 10 view her first post-war

collection on 3 February 1954, Once the salon doors swun open, the.

crowd stampeded in. The frenzy evoked a New York subway at rush
hour. noted Women's Hear Dail. I contrast. Chanel's models paraded

silently and “took for

” recalled Fogue's Susan Train,
Mast eriics, especially the French ones, were disappointed and

decmed Chanels suits — neat, knee-length okirt and cardigan-cut
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he bigh point of Chanel’ English period was the opening of a
London branch of her couture house in summer 1927, Hoping
that she would spend more time with him, the Duke of Westminsicr

had persuaded Chanel to cstablish a London
mpressive townhouse on Mayfair's Davies
Queen Anne style residence, which he loaned to her, was just up the

eoad from Bourdon Honse, the thr

cadquarters in
Street. Comvenicntly, the

storey carly cightcenth-century

townhouse, which served as his principal London residence. Chancl,
however, had business in her mind. seasoning that
her Mayfair premises would allow her to adapt her
Pasrisian look to suit Engish tastes and traditions”

Fogue got the first look at the collection of

spotie be il dresses she fushioned specifcally for the London

overteaf vogus iustrated White Scason. English mannequins, “graceful and slender

as lilies, crosed the parquet floor  displaying
fined Ascot
Ihe Chanel workrooms

youthful debutante Court zowns and

enscrmbles.” Fogue reparted.
in London employ only English work-girls under the
divection of French premicres. H
practical sense, useful 10 both ¢
France is an “entente cordiale™
The Duchess of York (the future Queen Consort
of George VI, and later the Queen Mother) was marricd in a drop-
waist Chanelstyle gowns she lived nearby at 143 Piccadilly and of
dropped in. Kitty Millr, the wife of Broadway produccr Gilbert Millr
ordered a rail of couture. Noel Coward's muse, Gertrude Lavrence.

i am cssentally

cat Britain and to

was photographed in Chanel for Fogue. A long list of aristocratic
eelations and friends of the Duke of Westminster also becas

With him | saw the acme of riches and rarity. Chanel relocted of
her generons lover. But Grand Duke Dt with whom she remained
zoad friends, facilitated the nest exciting venture that broadencd the
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中文书名：《时尚先锋: 克里斯汀·迪奥》 
英文书名：Vogue on Christian Dior
作    者：Charlotte Sinclair
出 版 社：Quadrille

代理公司：ANA/Leah
出版时间：2022年10月
代理地区：中国大陆、台湾

页    数：160页

审读资料：电子书稿


类    型：时装设计

内容简介：
Vogue内部人士对克里斯汀·迪奥作品的看法。

1947年，克里斯汀·迪奥以他的第一个系列震惊了时尚界；他的“New Look”设计改变了女性的穿着方式。他成为二十世纪最著名的设计师之一，他的名字仍然是最成功的高级时装店之一的门面。克里斯汀·迪奥一直是炫丽的高级女装的代名词。他选用高档的华丽、上乘的面料表现出耀眼、光彩夺目的华丽与高雅女装，倍受时装界关注。他继承着法国高级女装的传统，始终保持高级华丽的设计路线，做工精细，迎合上流社会成熟女性的审美品味，象征着法国时装文化的最高精神，迪奥品牌在巴黎地位极高。

这本关于克里斯汀·迪奥世界的重要指南提供了关于迪奥对设计的贡献的独特见解，他对40年代和50年代的时尚景观的巨大影响，以及他的个人遗产。

通过Vogue独特的档案中令人惊叹的摄影作品，以及原创插图，通过最权威的时尚参考资料，发现迪奥的世界。
作者简介：
夏洛特·辛克莱（Charlotte Sinclair）是《Vogue》的特约编辑，也是《独立报》、《金融时报》、《星期日泰晤士报》、《Condé Nast Traveller》和《澳大利亚Vogue》的艺术、时尚和旅游方面的作家。
内页样张：
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Balenciaga attended Dior’s funcral at the Church of Saint Honaré.
dEylau. S0 100 did Jean Coctean and the Duchess of Windsor. Dior's
most trusted colleazues and his cabine of models sat near cach other
in the freczing church. A question hung in the cold air: what was
Dior withont Dior? Mareel Boussac. Jacques Rouet and Raymonde
Zehnacker moved quickly to staunch the loss. “This fashion empire
was built on hi

name and is (o live under bis name. dirceted by a
roup of his closest associates, Mile. Raymonde Zehnacker. Me.
Bricard, Mime Marguerite Carré. and young M. Yves Saint Laurent

upon whom his mantle has fullen’, Fogue reported.
Yves Saint L

it was insttuted at the head of

Maisor,Dir i

Yoes St L

February 1668, re

Maison Dior, charged with bridging the house from  oede shsped ‘Trapess ins, macie

past 10 future,

Saint Laurent pulled of his debuat with aplomb.
the “Trapere’ line in Jumuary 1958,
wedge-shaped silhouctte which fell from narrow
choulders into a wide hemline. It was greeted with
rapture “In the streets the newspaper sellers shouted.
“St. Lanrent [sie] has saved France,” and this indeed

launchi

was the news of the Collections’, Vogue reported in March 1058, “To

the rest of the world it meant that the geeat Dior tradition would

continue, but 1o the French it was a matter of national importan
and as the collections proceeded — confide

dy and expertly. with all

Dior’ famous manneaquins rallied for o
that it was a great and resounding suceess.”
that "St. Laurent had to appear on the balcony and wave to the cab

uch o success, in fact,

drivers and passcrs-by. cheering and clapping in the street outside.” It

was the e

A of an era. and the beginning of the next chapter for the

house of Dior.

“In the world today haute couture is one of the last
repositories of the marvellous.’





谢谢您的阅读！

请将回馈信息发至：郭丹娅 (Leah Guo)

安德鲁﹒纳伯格联合国际有限公司北京代表处

北京市海淀区中关村大街甲59号中国人民大学文化大厦1705室, 邮编：100872

电话：010-82449325

传真：010-82504200

Email: Leah@nurnberg.com.cn
网址：www.nurnberg.com.cn

微博：http://weibo.com/nurnberg
豆瓣小站：http://site.douban.com/110577/
微信订阅号：ANABJ2002

[image: image13.jpg]W
VOGUE ON

CHRISTIAN
DIOR




1

