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内容简介：

· [bookmark: _GoBack]重点介绍有创意的毕业生在设计领域为自己创作的作品
· 提供真实的、鼓舞人心的实例，这些实例都来自于那些自己创业的人
· 新版增加六个新案例研究和一个关于社会企业的新章节

设计或建筑学位往往被视为达到目的（获得一份工作）的手段。但想象一下，没有雇主，无需投递简历，也没有面试，毕业后你将何去何从？即使你根本不是刚刚毕业的学生……最聪明和最有动力的设计师已经找到了在创意学科中为自己创造机会的方法——相信这本书也能带给你新的思考和启发。

这本书旨在从创意角度出发，为年轻一代提供各种创业思路和策略，同时还包括那些对现在正在享受成功的人的采访，以及他们给年轻一代提出的鼓舞人心的建议。继第一版成功发行，并受到读者喜爱后，该修订版包括六个全新的案例研究和一个关于具体实践操作的全新章节。


作者简介：

[image: 作者]洁姆·巴顿（Gem Barton）是一位设计作家和学者。她教授本科和研究生课程，拥有10年的建筑、室内设计、室内建筑和设计思维教学经验，目前是布莱顿大学的高级讲师。凭借在建筑和设计领域作为作家的专业经验，她积极参与讨论教育与实践之间的关系。
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“The exposed nature
of the van instantly
removed any
barrier that might
prevent people from
approaching us.”

Sarah Frood

30  Don't Get a Job, Make a Job

Experience

icecream architecture was established in 2009—
after completing an intensive business-training
course alongside our master’s in architecture we
stepped out and bought our van. The primary aim
was not necessarily about getting noticed, but the
van was a metaphor suggesting that, just like the
ice cream van that enters communities providing
a service on a daily basis, we would also take our
services out to the community. At this point our
drive was to approach architecture in a different
way and, in doing so, also approach how we secured
work and where we secured work. The exposed
nature of the van instantly removed any barrier that
might prevent people from approaching us. Though
our experience was limited at this point we had
a view on how most things should function both
socially and economically. Our initial clients were
looking for a more engaged method of practice, a
way to better understand what the communities
that they were working in needed or wanted.

‘What happened next

“The van quickly became a hook and 2 tool for
engagement. It took us out of town halls and into
the streets, and in a very practical way our ethos as
a practice was personified by our brand and by the
van. Its positioning during the work we undertook
made the projects that we were working on more
visible but also advertised icecream architecture to
a new market, allowing a word-of-mouth growth
to build on our initial contracts, and allowing our
experience and the scale of work that we undertook
to reach the required levels to enter the competitive
tender market.

“Having a hook that
is a perfect match for
your business needs
as well as a strong
brand identity is the
ideal situation to put
yourself in.”

Gem Barton
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Strategy:

Put Yourself Out There
Skyler Fike

A proactive young man, Skyler Fike used the graphics skills he
learned in architecture school and applied them to the production
of a pamphlet as a unique tactic to “sell himself.” His bold approach
to networking and face-to-face meeting sets him apart from the
inundation of faceless e-mails and printed folios that design studios
receive daily. While this line of attack may not be appropriate for all
employers and prospective employees, taking the time to research and
identify his ideal work placement, coupled with his confidence to put
himself out there, can clearly be seen to have been an effective method

for Skyler.

Being mindful of your own goals and limitations is very important.
Working for free for an unspecified length of time is not encouraged.
Prearranging a time period and task list during which your suitability
for the firm can be assessed could be an option. Skyler knew that
during the economic recession he might have to do some work for
free, but he set appropriate limitations based on his own financial
status as well as his principles. Putting agreements in place before
shaking hands on a deal ensures that everyone involved knows where
they stand and prevents any confusion once the contract period is over.
Don't be afraid of stating your intentions for a work placement, such
as indicating any specific skills you would like to learn. This shows that
you are a focused and dedicated young designer.

Propaganda

17




image6.jpeg




