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卖点：

· 成功的图书种类：创意类的书籍和指南广受欢迎，类似的《每天用各种方式画画》销量超过6万册，《做了这本书》销量超过100万册。

· 媒体影响广泛：泰勒·卡拉韦（Tayler Carraway）经营着“传递快乐”艺术咖啡馆，这家咖啡馆在纽约有两处分店，服务了超过十万名顾客。卡拉韦在照片墙（Instagram）上有超过9万粉丝，曾经登上《纽约时报》（the New York Times），《安邸》（AD），Thrillist，Time Out等杂志。这本书的销售潜能无限！

· 装帧精美：《恰到好处》将包含八页水彩纸，内页设计精美，插图丰富。


内容简介：

勾线、写作、反思和涂色，与这本互动指南书一起，通过艺术释放快乐，拥抱你的创造潜力！

很多人会觉得创造力难以捉摸，遥不可及，但好消息是：我们生来就有创造力。与所有天赋一样，创造力只需要一点培养和练习就能在我们的生活中显现出来。

《恰到好处：创意指南》是一本经过实战检验的指南书，帮助读者理解、练习创造并将创造力融入日常，在专业领域和个人生活中有所成长。泰勒·卡拉韦是纽约成功的艺术咖啡馆“恰到好处”（Happy Medium）的联合创始人，她详细介绍了如何拥抱、成长，并对自己的艺术潜力更有信心。

结合循序渐进的指导，《恰到好处》涵盖了一系列主题，从创意公式到如何增强直觉，再到克服恐惧，以及将艺术用于自我疗愈的好处。这指南插图丰富，包含关于写作、拼贴、绘画和反思的提示，一定能够改善情绪，令读者对自己的创作潜力自信满满，兴奋不已。


作者简介：

[image: 查看源图像]泰勒·卡拉韦（Tayler Carraway）是一位富有创造力的企业家、作家、营销专家，也是“恰到好处”艺术咖啡馆的联合创始人。她毕业于北卡罗来纳大学教堂山分校，获得经济学学位。在为J.Crew、拉夫劳伦和维多利亚的秘密等品牌从事时尚工作近十年后，卡拉韦离开了商界，与丈夫雷特（Rett）一起追寻长久以来的创业梦想。自2019年成立以来，“恰到好处”已发展成为纽约市一个蓬勃发展的文化地标，拥有两处分店。
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《恰到好处：创意指南》
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“Every child is an artist.
The problem is
how to remain an artist
once he grows up.”

~Pablo Picasso

INTRODUCTION

‘The human brain is a fascinating thing. It is our own private supercompute
controlling our actions, emotions, and thoughts. It's packed with neurons,
which forge new pathways, or superhighways, that allow information to flow.
It's one of our largest organs, and also one of the last to fully mature.

It's possible that the brain is also responsible for the loss of creativ-
ity as we age. Ninety percent of our brain growth oceurs in the first five
years of life. During this time, experimentation abounds. We play with
blocks to understand form, we sing out loud to understand sound, we touch
grass to understand texture. We draw to learn dexterity. As kids, we do
things in order to understand them. And we do them without shame or

If-consciousness. Doing things is instinctual, playful, and fun.

As we enter our teen years, our frontal cortex matures and becores
rational. Instead of seeking to understand things by doing, we suddenly
reason to understand them. Our brains grow up. This leads to a decrease in
the need to experiment, and so we experiment less.

T'm Tayler, one of the cofounders of Happy Mediur. Located in New
York City, Happy Medium is an arts club for casual artists that hosts art
classes and experiences for adults. We exist to help adults reconnect with
their creativity through art, the ultimate happy medium. We've helped thou
sands of people access their creativity, usually for the first time in a long time.
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RULE #1:

CREATIVITY MAKES LIFE REMARKABLE

Why are you here?

One of the first things I have to ask is,
why are you here? You could be watching a
show, reading a novel, or cooking dinner—
doing basically anything besides diving into
ajournal that's guaranteed to demand things
from your soul. So why take the risk?

In 2009, Simon Sinek gave one of the
‘most popular TED Talks of all time. In “How
Great Leaders Inspire Action” which has
been viewed over sixty million times as of
this publication, he shares a concept called
the Golden Circle.

10 HAPPY MEDIUM,

‘The concept is simple—at the center of
three concentric rings is the “why"; in the sec-
ond ring, the "how"; and in the third ring, the
“what” He argues that most entities operate
from the outside in, first clarifying the what,
followed by the how, and lastly, the why. But
he realized that the most remarkable entitics,
both people and businesses, operate and com-
municate from the inside out.

He uses Apple as an example—they re just
another computer company, so why is it that
they achieve outsized results in the market-
place? It's because instead of communicating
their “what” (in this case, that they sell com-
puters), they lead with their “why” (that is,
they believe in thinking differently, and their
beautifully designed computers are a result
of this way of thinking). In leading with their
why, Apple is able to not only inspire custom-
ers to purchase from them, but also their team
to move together towards success.

Great businesses, great leaders, great peo-
ple lead with their why. Id like to establish
your why now so that as we move through
this journal, you will have a strong North Star
to guide you.

‘You are your own greatest leader. No one
s coming to give you the life you dream of. All
of the outcomes in your life—your successes,
your failures, and your path-—are yours and
yours alone. This is 2 daunting fact and one
that many of us don't realize until later in life.

But I have the best news—your secret
‘weapon is your creativity. Creativity can
‘make your life remarkable, with just a little
bit of effort.

Think of someone you admire—a fashion
icon, a business guru, a pop star, your neigh-
bor. What makes them remarkable? Odds are
their creativity is what sets them apart

Everyone experiences heartbreak. If
‘you live, you love and if you love, you get
‘hurt. This is not a unique experience. What
is unique is how Taylor Swift used songwrit-
ing to turn this emotion into her first viral
hit—"Teardrops on My Guitar It was her
creativity in how she combined a common
‘human experience with an earworm that
‘produced this song.

Andy Warhol is known as the father of
‘pop art, and his iconic Campbell’s Soup series
‘was the spark that ignited the flame. This
is what he had to say about it: ‘ljust paint

things I always thought were beautiful, things

‘you use every day and never think about
T'm working on soup.....1just do it because I
likeit”

Taking an everyday object and depicting
itina way that was unique—this is creativity
at work. The rest was history.

Getting back to our why-we all have a
ision for our life, dreams of what could be.
Whether that is a career goal, a lifestyle goal,

an artistic goal, or something else, there's
no doubt that you'll need your creativity to
make these dreams happen.

So what s your why? Jot it down here:

Creativity can make your life remarkable,
and having a strong why will keep you show-
ing up to your creative practice every day.

OFTHE GAME 1
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